IAB urges Parents to "Get with IT!"



Released: 12 September 2005 

Dublin, Monday 12th September 2005 - The Internet Advisory Board (IAB) today called on parents to get involved in the new media world of their children, to share it and enjoy it.  The IAB made its call at the start of its three week awareness campaign today called 'Get With IT!'.  The campaign aims is to make parents aware of how new media works and encourage them to engage with, and use, new technologies with their children. This will help keep children safe when they are using technologies from digital games, mobile phones to the computer.

The campaign, in association with the Information Society Fund, was developed in response to IAB research carried out by Amárach Research which found that while the majority of parents (83%) discuss the potential dangers of using the Internet with their child, this declines as children reach 13-14. However the pace at which children adopt new technologies steadily increases between the ages of 10-14.  Research has also found that only 13% of parents would consider their child's mobile phone to be a high-risk technology although the new generation of mobile phones can give internet access and allow video messaging.

The campaign includes the publication of a free booklet, a parents' guide to new media, which contains all the information parents need.  It will be supported by an intensive nationwide radio advertising campaign with the voice of RTE sport's personality and dad, Des Cahill, which runs across national and local radio from September 12th. The radio campaign has two different adverts featuring humorous family situations with children and parents handling new media tools and jargon.

Speaking at the launch, Minister for Children, Brian Lenihan TD., said, "It is clear       that parents today are asked to cope with a bewildering pace of change and development in these new media technologies.  It is also clear that children and young people take to these technologies with ease and enthusiasm.  Their parents often struggle, not only with the technologies themselves, but with the uses their children make of them."

Speaking at the launch, Ms. Audrey Conlon, Chairperson, IAB said: "We hope that this campaign will enable and encourage parents to talk to their children about new technologies.  Parents tend to be afraid that they won't understand the technology that their children are using on a daily basis.  By learning with their children, it brings the whole family closer together and parents can learn how to keep their children safer in the longer term."  

"The 'Get With IT!' booklet gives details on all new media technologies, including Digital TV, the Internet, mobile phones and interactive game consoles.  It gives advice on how to recognise if a child is using new media technologies in a potentially dangerous way and what steps a parent can take to prevent or stop this.  I would urge all parents to get a copy of the booklet."

Marie Murray, IAB board member and Director of Psychology at St Vincent's Hospital, Fairview also addressed the launch at the Digital Exchange Auditorum, in the Digital Hub in Dublin. She said, " Technology now provides everything in a mechanism so compact we can carry it in our pocket: our phone, email, supermarket, cinema, entertainment, games console, banking facilities, encyclopaedia, the newsagent, bookshop, radio, TV, DVD and worldwide educational and research facilities within seconds.  But there are also downsides from which children need protection.  That makes it crucial that we understand technology to ensure that our children's use is safe and beneficial.   
 
"Children can now literally hold the 'world', the good, the bad and the ugly in their pockets. The key message for parents is not to be afraid but to be aware of all the dimensions of technology and the Get With It booklet gives parents the information they need to protect their children."

 


Parents can obtain a free copy of the booklet by calling Freephone 1800 24 25 95, emailing getwithit@justice.ie, or by downloading it from the IAB website www.iab.ie.  Copies of the booklet will also be available nationally in all public libraries and from citizen information bureaus.  It will also be available to download from IAB partner websites, www.justice.ie, www.eircom.ie, www.city.ie, www.nccri.ie, www.barnardos.ie, www.ncte.ie and www.hotline.ie.  

Myles Dungan, presenter of Rattlebag on RTE Radio 1, chaired the launch.  The awareness campaign has been devised and implemented by Athena Media, a multimedia company based at The Digital Hub.
 
Ends/

For further information please contact: 
Q4 Public Relations:  01 475 1444
Alison Mills:    086 851 2890 
Or 
Jillian Heffernan:  087 901 6880

Notes to Editors
The Internet Advisory Board was established by the Minister for Justice, Equality and Law Reform in February 2000. The Board monitors and supports the Irish Internet Service Provider to deliver an effective self regulatory environment while monitoring developments relating to the illegal and harmful use of the Internet. The Board also commissions research on internet downside issues and promotes awareness.

